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	Course Unit Descriptor
	Faculty
	Faculty of Philosophy

	GENERAL INFORMATION

	Study program 
	Master in Communicology

	Study Module  (if applicable)
	

	Course title
	Globalization and Media 

	Level of study
	☐ Bachelor                ☒  Master’s                ☐  Doctoral

	Type of course
	☐  Obligatory             ☒  Elective 

	Semester 
	☒  Autumn                  ☐ Spring 

	Year of study 
	I

	Number of ECTS allocated
	6 

	Name of lecturer/lecturers
	Tatjana Vulic 

	Teaching mode
	☒ Lectures                      ☒ Group tutorials         ☐  Individual tutorials
☐ Laboratory work      ☐  Project work              ☒  Seminar

☐ Distance learning     ☐  Blended learning      ☒  Other

	PURPOSE AND OVERVIEW (max. 5 sentences)

	The objective of this course is to acquire knowledge about the process of globalization and the role of media in this area. Also, to understand the concept of globalization and contemporary debates about globalization, recognize the dimensions and consequences of globalization in various social subsystems, as well as, the place and role of media in these processes. Special attention will be focused on the relationship of global and local media. Further, the role of transnational corporations and the transformation of media in the era of globalization that 
After successfully completing the course, students will be able to understand basic concepts related to globalization and the transformation of the media; adopt a knowledge about the different theoretical approaches to  globalization  as  process; analyze the effects under the influence of globalization factors that  influence the changes in the media; critically  analyze the phenomena related to the ownership structure ; to actively participate in national demarcation between local and global media strategy; to identify, analyze and explain the most important global social problems. 

	SYLLABUS (brief outline and summary of topics, max. 10 sentences)

	The theoretical basis for the study of globalization: 1. Place in the system of scientific knowledge; 2. Different theoretical approaches and controversies about globalization – hiperglobalists, skeptics and transformationists, anti-globalists and post-globalists; 3. The dimensions of globalization (information, economic, political, cultural, media...); 4. Transnational corporations in the globalization process; 5. International and non-governmental organizations in the process of globalization; 6. The homogenization global culture; 7. The media as a transmission in the globalization; 8. The media in terms of economic liberalization; 9. Regulation of the global propagation media services; 10. The structural characteristics of a global media system; 11. Restructuring  media ownership and concentration of market power 12. European policy in the media industry; 13. The national interests and globalization media; 14. From the global to the local, depending on interdependence; 15. Global problems of modernity. 
Practical teaching: analyze the original texts that match the topics discussed; Individual and group presentations. 
The methodology of teaching, dominated by the method of dialogue and discussion, as well as individual and group presentation of candidates 

	LANGUAGE OF INSTRUCTION

	☒ Serbian (complete course)               ☐ English (complete course)               ☐  Other _____________ (complete course)
☐ Serbian with English mentoring      ☐ Serbian with other mentoring ______________

	ASSESSMENT METHODS AND CRITERIA

	Pre exam duties
	Points
	Final exam
	Points

	Activity during lectures
	10/100
	Written examination
	30/100

	Practical teaching
	10/100
	Oral examination
	40/100

	Teaching colloquia
	10/100
	OVERALL SUM
	100

	*Final examination mark is formed in accordance with the Institutional documents


