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	Course Unit Descriptor
	Faculty               
	Faculty of Philosophy

	GENERAL INFORMATION

	Study program 
	Psychology

	Study Module  (if applicable)
	N/A

	Course title
	Market research methods

	Level of study
	☐Bachelor              X ☐ Master’s                   ☐ Doctoral

	Type of course
	☐ Obligatory                 X☐ Elective

	Semester  
	 X☐ Autumn                     ☐Spring

	Year of study 
	First

	Number of ECTS allocated
	5

	Name of lecturer/lecturers
	Prof. dr Vladimir Hedrih, 

	Teaching mode
	 ☐XLectures                     ☐XGroup tutorials         ☐ Individual tutorials

 ☐ Laboratory work     ☐X  Project work            ☐ Seminar

 ☐Distance learning    ☐ Blended learning      ☐  Other

	PURPOSE AND OVERVIEW (max. 5 sentences)

	The goal of the course is for the students to obtain basic level of knowledge and skills needed to design, organize, conduct and interpret the results of a market research study. Also to get acquainted with methodological specifics of market research and to obtain skills necessary to adequately asses the value of market research data and use the results of market research in formulating business decisions.

	SYLLABUS (brief outline and summary of topics, max. 10 sentences)

	Introduction to market research – key notions, application, ethical considerations. Qualitative methodology in market research. Quantitative methodology in market research. Data collection methods.  Types of research goals – competition research, consumer behavior, marketing activity effects assessment, PEST analysis. Sampling. Data collection instruments. Commonly used methods in detail. Organization and control of the research process. Statistical processing and interpretation of results. Formulating business recommendations and decisions. Ethical issues specific for market research

	LANGUAGE OF INSTRUCTION

	☐ Serbian  (complete course)              ☐ English (complete course)               ☐  Other _____________ (complete course)

☐X Serbian with English mentoring      ☐Serbian with other mentoring ______________



	ASSESSMENT METHODS AND CRITERIA

	Pre exam duties
	Points
	Final exam
	points

	Activity during lectures
	5
	Written examination
	50

	Student project
	25
	Oral examination
	0

	Teaching colloquia
	20
	OVERALL SUM
	100

	*Final examination mark is formed in accordance with the Institutional documents


