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nODAUVI 0 KOHKYPCY 
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Ao~eHT 

Y>t<a Hay4Ha o6naCT 

nocnosHo ynpaslbatbe 

vtCnYI-bEHOCT 6nvt)f<V!X KPVITEPVIJYMA 3A V1360P Y 3BAI-bE HACTABHVIKA 

1. ,.QoKTopaT HayKa 1-13 o6naCTI-1 3a Kojy ce 61-1pa 
(Ha31-1B AOKTOpCKe Al-1CepTa~l-1je, Hay4Ha 06llaCT1 rOAI-1Ha 1-1 MeCTO OA6paHe) 

Ha31!1B AOKTOpCKe Al-1CepTa~Mje : ,Cne~HQlH~HOCTH npHMeHe MapKeTHHr KOH~enTa y 
BHCOKOWKOI1CKHM YCTaHOBaMa" 
Hay4Ha o6naCT: EKOHOMHja {y>Ka Hay~Ha o6nacT: nocnoBHO ynpaslbatbe} 
roAMHa 1!1 MeCTO OA6paHe: 2016. rOAHHa, EKOHOMCKH QlaKyi1TeT YHHBep3HTeTa y HHWY 

2. no3MTI!IBHa O~eHa HaCTaBHOr paAa 
(Ha3MB AOKyMeHTa, Ha3MB ycTaHOBe/opraHI-13a~l-1je KOja je 1-13Aa!la AOKyMeHT, AaTyM 1-13AaBal-ba ) 

O~EHA pe3yllTaTa Hay4HOr, 11CTpa>KI1Ba4KOr, OAHOCHO yMeTHI14KOr paAa AP AHe nonOBI1n, 111360pHO Bene 
EKOHOMCKOr cpaKyllTeTa y H11wy, AOKyMeHT 6p. 04-412 OA 02 .03.2017. rOA11He. 
O~EHA aHra>KOBal-ba AP AHe nonOBI1n y pa3Bojy Hacrase 11 pa3BOjy APYri1X Ae/laTHOCTI1, 111360pHO sene EKOHOMCKOr 
cpaKyllTeTa YHI1Bep311TeTa y H11wy, AOKyMeHT 6p. 04-413 OA 02.03.2017 . rOA. 



04EHA pe3y.nTaTa ne,QarowKor paAa KaHAI-'!AaTa AP AHe nonOBI-'ln, li1360pHO sene EKOHOMCKOr cpaKy.nTeTa YHI-1Bep31-1TeTa y 
H111wy, AOKyMeHT 6p. 04-414, 02.03.2017. roA. 

3. 0CTBapeHe aKWIBHOCTI1 6ap y .QBa e/leMeHTa .QOnpi1HOCa Wl1pOj aKa.QeMCKOj 3aje.QH1111.\11 113 4/laHa 4. 
Kpi1Tepl1jyMa (Oni1C aKTII1BHOCTI1, no.Qal.\111 0 .QOKyMeHTI1Ma) 
• MeHTop cryAeHaTa y 1-13paA111 npojeKTHe an.ni-1Kal.ll-1je 1-1 cnposol)eH>y EKOCTYA npojeKTa, Harpal)eHor 1-1 

cp1-1HaHCI-1paHor 1113 cpeACTaBa nEL...La cj)OHAal.lll1je, 2012. rQA111He 
• 4/laH Beha L/eHrpa 3a eKOHOMCKa /lfCTpa>KMBaJ-ba OA HOBeM6pa 2015. rOAI-'!He 
• CeKpeTap KaTeApe 3a nocnOBHO ynpaBibaJ-be (2012.-2015. rOA.) 
• MeHTOp TI-'IMOBa cryAeHaTa Ha Mef}yHapOAH/IfM TaKM/11'1eJ-b/11Ma y neTOHI-'ljl-1 2013. 1-1 nopTYra.nl-'ljl-1 2016. rOAI-'!He 
• 4/laH CpncKor YAPY>Kel-ba 3a MapKeTMHr- CeMA 111 ceKperap peAaKLJMje 3BaHI-14Hor r.nac111.na YAPY>KeH>a, Hay4Hor 

4acon1-1ca MapKeTMHr OA 2015. roAI-'!He 

4. Y nocne.QH>11X neT ro.QI1Ha HajMaH>e je.aaH pa.a o6jaslbeH y 4acon11cy KOjl1 113.Qaje YHI1Bep311TeT y H11wy 
111111 cpaKynTeT YHI1Bep311TeTa y H11wy 111111 ca SCI 1111CTe, y KojeM je npsonomHcaHH ayTop pa.Qa 

nonooHI'I, A., CTaHKOBI1fl, Jb., '&yK11n, C. (2015), Positioning Strategies of Higher Education Institutions 
in the Republic of Serbia. TeMe, Vol. XXXIX, No 3. (jyn-cemeM6ap), cTp. 643-659. 

5. Y nocne.QH>Hx neT ro.Q11Ha HajMaH>e jeAaH pa.a y 4acon111cy KaTeropll1je M21 1111111 M22 1111111 M23 ca 
neToro.QI1WH>I1M 11MnaKT cpaKTopoM sefi111M o.a 0,49 npeMa ToMCOH PojTepc 11111CTH HllH ca SSCI 11111cTe HllH 
SCI 1111CTe, y KojeM je npsonom111caHH ayTop pa.aa (no.Qal\H o Hay4HOM pa.Qy, DOl 6poj) 

5. 3aMeHa: Pa.a y 4aconHcy KaTeropHje M21 3aMel-byje ce ca .QBa pa.Qa y 4aconHCHMa KOjl1 ce 113.Qajy Ha 
eHrlleCKOM, cppaHL\YCKOM, HeMa4KOM 1111111 pyCKOM je3111Ky, y KOjii1Ma je 6ap y je,aHOM pa,ay npBOnOTni1CaHI1 
ayTop pa.Qa 

1. nonos111n, A. (2015), Marketing communications of higher education institutions in Republic of Serbia, 
MapKeTII1Hr, 46 (3), 166-178. ISSN 0354-3471 (wTaMnaHo 113.QaH>e); ISSN 2334-8364 (Online); 
COBISS.SR-ID 749828. 

2. Schatz, M., Popovic, A., Dervin, F. (2015). From PISA to national branding: exploring Finnish 
education®. Discourse: Studies in the Cultural Politics of Education, Vol. 36, pp. 1-13, 
DOl: 10.1080/01596306.2015.1066311 

6. Je.QHO 113/laral-be Ha Hay4H11M CKynOBII1Ma 

nonooHI'I, A., CTaHKOBI1fl, Jb., '&yKI1fl, C. (2016) "The West and the Rest- The extent of marketing in 
higher education institutions in developed and developing countries". 7th EMAC Regional Conference14.-
16.9.2016., School of Economics and Business, University of Sarajevo. 

3AKibYYAK 

AP AHa nonooHfl, y4eCHI1K KOHKypca 3a 11136op y 3BaH>e HaCTaBHHKa Hcnytbaoa ycnose 3a 11136op y 
3BaH>e .QOL\eHT 3a y>t<y Hay4HY o6nacT nocnosHo ynpaslbal-be. 

Y H11wy,09.03.2017. ro.QI1He YnAHOBir-1 KOM1r1Cir1JE: 

npocj>-S-pe,t~CeAH"K 
npocp. tlP ,lJ,paraHa 6epHfl, 4/laH 


